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CHAPTER 1. 

1en ame: www.globaledx.com 
In this chapter, we'll show you how to put into action the optimization techniques point by point. Its always tedious to perform on -
page SEO which is linked to the focus from off-page SEO. The off-page brings traction and links to the content increasing the focus. Like a 
delicious wet burrito -first you have to have something worth serving -THEN you start letting people know about it. Now you will see 
the clear benefits of natural SEO. .
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Before: · · · · · · · · · · · · · · - · · · · · · · 
: 

adopted digital marketing techniques to generate leads and provide overall growth. 
Our sister concern globaledx.com was aiming to boost the number of leads for online training and getting better presence. We      · 
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Challenge: 
· · · · · · · ·· · · · · · ·· ·· · · · · · 

Client requested to improve the rankings in Google search engine and also attract visitors to their'site and also engage them wi_th
awesome content. 
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Detailed Work: · · ........ · · · 

We had taken into account the on and off page metrics required by the sear.d1 engine crawlers and focusing on the UI design ar:id the 
visitor needs. After the audit we immediately improved the engagement by adding videos on page. We then simplified the visitor 
decision making factors which in turn not only engaged the customers but also generated leads. 
The drastic improvement in the leads was due to the expert analysis of online marketing expert team. We had spent more than a week 
to plan and identify the specific requirements of the technical and non-technical partners. The technical partners included web crawlers 
and latest SEO updates which also included the design and the psyche of the visitor. We then added appropriate call-to actions- in the UI 
design. An Alt tag optimization and File name optimization was performed to influence the crawler along with the creative content. 






















